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SASB index

Strategic Report

The majority of the information required by the Sustainability Accounting Standards Board (SASB) framework is included in the 2024 IAR and the 2024 GRI Content Index. Part of the information refers to our
public website https://www.coca-colahellenic.com/

All'the numbers refer to total CCHBC markets including Egypt unless otherwise stated. Currently, we do not track all metrics included in the Non-Alcoholic Beverages Standards and will work towards including

more data in the future.

Table 1. Sustainability disclosure topics and accounting metrics

Topic Accounting metric Category Unit of measure Code Response
Fleet fuel consumed Gigajoules (GJ) 1,250,797
Fleet fuel Quantitative FB-NB-110a.1
management Percentage renewable Percentage (%) 0%
Operational energy consumed Gigajoules (GJ) 7,958,638
Energy management Percentage grid electricity Quantitative Percentage (%) FB-NB-130a.1 30%
Percentage renewable Percentage (%) 28%
Total water withdrawn Thousandzcublc 30,895
metres (m?)
Total water consumed Thousandzcubm 18,240
metres (m?)
o 35% water withdrawal in regions with High and Extremely High
Quantitative FB-NB-140a.1 Baseline Water Stress, 35% water consumed in regions with High
and percentage of eachin regions with High or and Extremely High Baseline Water Stress.
ExtereI Hi gh Baseline Watger Stress 9 Percentage (%) 26% water withdrawal in regions with High and Extremely High
yri9 Baseline Water Stress (without Egypt), 26% water consumed
Water management in regions with High and Extremely High Baseline Water Stress
(without Egypt).
2024 1AR, Water section, Business resilience, and TCFD sections.
2024 GRI Content Index (GRI 303: Water and Effluents).
o i Our water management practices don't result in tradeoffs
D_escr|p_t|on ofwater.managemer?t risks ar_]d Discussion inland use, energy production, and greenhouse gas
(tj:cussllol? of strategies and practices to mitigate and analysis n/a FB-NB-140a.2 (GHG) emissions.
ose risks
CCHBC website —Water stewardship (https://www.coca-
colahellenic.com/en/a-more-sustainable-future/mission-2025/
water-reduction-and-stewardship)
Revenue from: zero- and low-calorie beverages EUR €1,686 million only from SSD portfolio, 23% of total SSD revenue
Not reported; we report towards our Mission 2025 commitment
No added sugar beverages EUR for calorie reduction per 100mI SSD by 25% (2025 vs 2015):in 2024
we reduced the calories in our SSD by 18% vs 2015.
Health and nutrition Quantitative FB-NB-260a.1
CCHBC website — Sustainability section = Nutrition (https://www.
coca-colahellenic.com/en/a-more-sustainable-future/
Artificially sweetened beverages EUR

mission-2025/nutrition)

Not reported



https://www.coca-colahellenic.com/
https://www.coca-colahellenic.com/en/a-more-sustainable-future/mission-2025/water-reduction-and-stewardship
https://www.coca-colahellenic.com/en/a-more-sustainable-future/mission-2025/nutrition
https://www.coca-colahellenic.com/en/a-more-sustainable-future/mission-2025/nutrition
https://www.coca-colahellenic.com/en/a-more-sustainable-future/mission-2025/nutrition
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SASB index continued

Table 1. Sustainability disclosure topics and accounting metrics continued

Strategic Report

Unit of measure

Code

Accounting metric

Percentage of advertising impressions (1) made on

Category

Response

Not reported. As amember of both the Coca-Cola System and
UNESDA, we abide by the respective responsible marketing
guidelines. In addition, we have a responsible marketing policy for
alcoholic beverages, while our strategic approach towards
marketing to childrenis covered by our health and wellness policy.

o https://www.unesda.eu/advertising-marketing-practices/

children and (2) madelon childrlen promoting Quantitative Percentage (%) FB-NB-270a.1 o Health and Wellness Policy (https://www.coca-colahellenic.com/
products that meet dietary guidelines en/about-us/corporate-governance/policies/health-wellness-
policy)
o Responsible Marketing Policy for Alcoholic Beverages (https://
www.coca-colahellenic.com/en/about-us/corporate-
. governance/policies/responsible-marketing-policy-for-
Product labelling alcoholic-beverages)
and marketing
(1) None —we don't produce/sell GMO products.
Revenue from productslabelled as (1) containing . . (2) Non-GMO: €10,754.4 million (100% of the portfolio).
) - : - eportin
genetically modified organisms (GMOs) and Quantitative CUI’FI)’enCyg FB-NB-270a.2 CCHBC website — GMO Policy (https://www.coca-colahellenic.
(2)non-GMO com/en/about-us/corporate-governance/policies/genetically-
modified-organism-position-statement)
o ) o One minor incident of non-compliance with regulatory labelling and
Number of incidents of non-compliance withindustry Quantitative Number FB-NB-270a.3 zeroincidents with industry marketing codes in 2024.
or regulatory labelling and/or marketing codes
Refer to the 2024 GRI Content Index (417-2 and 417-3).
Totalamount of monetary losses as aresult of legal Reporting Totalamount of monetary losses: €0 in 2024.
proceedings associated with marketing and/or Quantitative currency FB-NB-270a.4 Refer to the 2024 GRI Content Index (417-2 and 417-3).
labelling practices
Total weight of packaging Metric tonnes (t) 854,675
9 . o } o .
(2) Percentage mgdefrom recycled and/or Quantitative Percentage (%) 23.8% rPET (placed on the market); 35.8% glass; 51.7% aluminium
renewable materials
: FB-NB-410a.1 S : - :
Packaging lifecycle (3) Percentage thatis recyclable, reusable, Percentage (%) 100% of primary packaging (recyclable by design)
management and/or compostable
CCHBC website = Sustainability section — World without waste
Discussion of strategies to reduce the environmental Discussion n/a FB-NB-410a.2 (https://www.coca-colahellenic.com/
impact of packaging throughout its lifecycle and analysis ’ en/a-more-sustainable-future/mission-2025/world-without-

waste)



https://www.unesda.eu/advertising-marketing-practices/
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/health-wellness-policy
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/health-wellness-policy
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/health-wellness-policy
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/responsible-marketing-policy-for-alcoholic-beverages
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/responsible-marketing-policy-for-alcoholic-beverages
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/responsible-marketing-policy-for-alcoholic-beverages
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/genetically-modified-organism-position-statement
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/genetically-modified-organism-position-statement
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/genetically-modified-organism-position-statement
https://www.coca-colahellenic.com/en/a-more-sustainable-future/mission-2025/world-without-waste
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Table 1. Sustainability disclosure topics and accounting metrics continued

Accounting metric Category Unit of measure Response

2024 GRI Content Index (2-6, 308-1, 308-2, 407-1, 408-1, 409-1, 414-1,
414-2).

CCHBC website — Sustainable sourcing and Our suppliers sections
(https://www.coca-colahellenic.com/en/about-us/what-we-do/

Environmental and Suppliers' social and environmental responsibility supply-chain)

social impacts of audit: non-conformance rate and associated Quantitative Rate FB-NB-430a 1 ) . ) )
ingredient corrective action rate for (a) major and (b) minor : CCHBC website — Sustainability section — Sourcing
supply chain non-conformances (https://www.coca-colahellenic.com/

en/a-more-sustainable-future/mission-2025/sourcing)

CCHBC website — Supplier Guiding Principles (https://www.
coca-colahellenic.com/en/about-us/corporate-governance/
policies/supplier-guiding-principles)

Percentage of beverage ingredients sourced from https://www.coca-colahellenic.com/content/dam/cch/us/

Percentage (%)

regions with High or Extremely High Baseline Quantitative FB-NB-440a.1 documents/about-us/what-we-do/supply-chain/sustainability-
by cost o

Water Stress monitoring-program.pdf.downloadasset.pdf
CCHBC website — Sustainability section — Sourcing
(https://www.coca-colahellenic.com/

Ingredient sourcing List of brioritvb . g g en/a-more-sustainable-future/mission-2025/sourcing)
'stof priority beverage ingredients anc Discussion 2024 GRI Content Index (2-6, 308-1, 308-2, 407-1, 408-1, 409-1,
description of sourcing risks due to environmental ' n/a FB-NB-440a.2
and Analysis 414-1, 414-2).

and social considerations

CCHBC website — Sustainable sourcing and Our suppliers sections
(https://www.coca-colahellenic.com/en/about-us/what-we-do/
supply-chain)

Table 2. Activity Metrics

Accounting metric Category Unit of measure Response
Volume of Millions of
products sold Quantitative hectolitres (Mhl) FB-NB-000.A 16,710
Number of
production facilities Quantitative Number FB-NB-000.B 60 production facilities for non-alcoholic beverages

Total fleet road
miles travelled Quantitative Kilometres FB-NB-000.C 409,504,573



https://www.coca-colahellenic.com/en/about-us/what-we-do/supply-chain
https://www.coca-colahellenic.com/en/a-more-sustainable-future/mission-2025/sourcing
https://www.coca-colahellenic.com/en/about-us/corporate-governance/policies/supplier-guiding-principles
https://www.coca-colahellenic.com/en/a-more-sustainable-future/mission-2025/sourcing
https://www.coca-colahellenic.com/en/about-us/what-we-do/supply-chain



